Action in Brief

The Sight and Life
Nutrition Kiosk
A gateway to health in the workplace

The social franchising networks in Kenya, which are consiFrom identifying a need to developing a concept
The concept for the Nutrition Kiosk was developed in the context dered a part of the private sector, provide affordable services,
of a grant made to Sight and Life by the Dioraphte Foundation (Sti- are financially viable and operating at scale. These organizachting Dioraphte) – a Dutch charitable fund that supports chari- tions specialize in services such as reproductive health and
ties in six countries: the Netherlands, Ethiopia, Kenya, Uganda, family planning and hence can offer a valuable platform to inSouth Sudan and Malawi. The Dioraphte Foundation was interes- tegrate nutrition into the critical 1000-days window between a
ted in Sight and Life’s approach to scaling up nutrition, and tas- woman’s pregnancy and her child’s second birthday, and to suked us with developing proposals for doing this in three of these pport the nutritional needs of women of reproductive age more
generally.
countries: Kenya, Ethiopia and Malawi.
Our approach was based on an investigation of how disruptive and innovative nutrition products and services can be scaled Food as medicine
up efficiently and in a cost-effective manner by partnering with Our survey ascertained that most of these health facilities are sinsocial enterprises and organizations that are already operating gle or double cramped rooms with a partition for private examiat scale. To this end, we first analyzed 106 such organizations in nation. The immediate environment, and especially the waiting
Kenya, Ethiopia and Malawi in various sectors including health, room, is typically uninviting, while the space around the clinic is
education, WASH (Water, Sanitation and Hygiene), agriculture, underutilized. Our initial concept was to transform these waiting
social protection, micro-enterprises and non-banking financial rooms in health clinics into fun, bright, interactive spaces where food would be conceived as medicine and important nutrition
services.
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Designed by Sight and Life, the Nutrition Kiosk is an innovative, one-stop dissemination point for all
nutrition and health-related information and activities in shared spaces such as offices and clinics. This
completely customizable concept provides easy access to nutritional information, advice, and even foods, at
points in the community where they are most needed. From a shelf that stores informative pamphlets and
brochures to a mobile cart with ample display options for healthy foods, the Nutrition Kiosk morphs to fit the
need of any provider. It offers a cost-effective and flexible format for partnering with social enterprises in
order to deliver innovative and easily accessible nutritious products, whole foods and services.

FIGURE 1: Core products and services available from
the Nutrition Kiosk
PRODUCTS

sampling, display and sales point for fortified foods (porridges),
micronutrients (supplements, powders, and lipid-based nutrient
products) and accompaniments (sauces, spreads, egg powder),
as well as nutrition services. The kiosk was designed to ensure
that its offering would stimulate good take-up and that its product sales would generate adequate profits.

From designed space to transportable resource
The Nutrition Kiosk was piloted in the form of a push-cart at
the 19th IUFoST (International Union of Food Science and Technology) World Food Science and Technology Conference in
Mumbai, India, in October 2018. This gave us the opportunity to
Accompaniments
Supplements
gather feedback from many different groups of attendees, ranSERVICES
ging from representatives of the private sector through students
and technical experts to field workers. This feedback confirmed
the potential this idea has to improve the nutritional status of
employees in various shared spaces in India.
Nutrition Counselling
Information Cards
Messaging Materials
We are currently exploring potential applications for the Nutrition Kiosk in India together with ImpACT4Nutrition, a platform
created to engage the private sector in support of Poshan Abhipractices could be learnt and affordable, nutritious foods or su- yaan (the National Nutrition Mission) – the Indian government’s
pplements purchased (Figure 1).
flagship program to ensure the attainment of a malnutrition-free
To develop the Nutrition Kiosk concept, Sight and Life con- India by 2022. Meanwhile, the original concept is still being eladucted a collaborative scoping study together with the Gold Star borated in Kenya.
Network (GSN) – a social franchise that offers HIV, TB and reproductive health care services and treatment in three Kenyan Further information
provinces to employed individuals who are capable of paying. Website: sightandlife.org
The target group for the kiosk’s services comprised women of Email: info@sightandlife.org
reproductive age and children. The concept was conceived as a Telephone: +41 61 815 87 56
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Whole foods

Mr Pawan Agarwal (right), CEO of the Food Safety & Standards Authority
of India, meets with Klaus Kraemer at the Sight and Life booth to put forward
ideas about products to incorporate into our Nutrition Kiosk.
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